
Private treaty sales are the most common way property is sold. Your

property’s price is based on our expert recommendation, either at a set

asking price or a suggested price range, which considers current market

trends and comparable sales. We attract buyers for your property and then

negotiate offers to secure the best possible sale price.

Benefits: Less pressure - offers can be considered at your leisure and there

isn’t the fast-paced nature of an auction to contend with. With greater

flexibility for negotiation, you can determine the pace of the sale process.

Buyers may feel more comfortable knowing there is a cooling-off period (if

available). Some purchasers prefer the private treaty sales process. Potential

buyers are not aware of what other interested parties are offering which

encourages them to put in their best offer.

There’s a lot to love about auctions. They can generate a competitive

bidding environment which may result in a sales price exceeding your

reserve. They’re also the most transparent way to sell real estate. Buyers can

see firsthand what the market is prepared to pay. Plus, with no cooling-off

period, an auction is a fast and efficient way to sell your home.

Benefits: High chance of a successful sale. They eliminate long negotiation

periods and ultimately reduces days on market. Immediate exchange of

contracts takes place. It’s competitive – the pressure is on buyers to make a

good pre-auction offer. Intensive promotional campaigns attract the

maximum number of buyers. Shorter selling periods mean auctions can be

more convenient with less disruption to the family. The property cannot be

sold below the reserve price without the approval of the vendor.

Amplify™ is Raine & Horne’s unique social media and Google marketing

technology. Using Artificial Intelligence (AI), we can pair your property with

the right people, in the right place, at the right time. AI is employed for data

interpretation from Google, Facebook, and Instagram, enabling the

technology to connect potential purchasers with your property by

considering their location, interests, and online activities.

On average, property owners who use Amplify sell their property 9 days

faster and increase their sale price by over $36k. Our research also

indiciates that when Amplify™ is used, sellers have a 16% higher success

rate, proving that Raine & Horne has the knowledge and cutting-edge

technology to make your selling experience the best it can be. Find out more

here - rh.com.au/amplify

The best marketing practices attracts the best buyers and achieves a better

price – it’s that simple. Backed by advanced technology, local knowledge

and industry experience, we can create an effective marketing campaign

utilising traditional and digital advertising solutions for your property.

Highly targeted digital media is the key to successful real estate marketing.

We evaluate the various digital channels including e-magazines, e-

newsletters and social media and explore creative content options to attract

quality buyers. We also have access to a pool of international and

specialized real estate portals to reach the widest possible audience. This

includes exclusive access to rh.com.au, our powerful, easy-to-use website

which secures an impressive $1+ million hits per month, as well as

realestate.com.au, domain.com.au, homely.com.au, juwai.com and more.

The majority of buyers come from relatively nearby suburbs, making local

marketing a foundation stone in your sales campaign.

Typically, your campaign will include eye-catching signboards and pointer

signs for open homes. Signboards are an effective advertising tool for

generating and maximising leads as well as highlighting the main features

of a house. We also find they are a green light for people to go ahead and be

curious to find out more. We arrange quality brochures to hand out at

inspections, as well as dropping brochures in letterboxes of local neighbours

and surrounding areas. These have long been a staple of real estate

marketing and are useful at relaying information that may interest

prospective vendors who live in the local area. Our office marketing also

showcases your home on our window display and printed stocklists.

Embracing the importance of emotive storytelling, and its power to help sell

real estate more effectively through visual content is a must to showcase

your home in its best light. Better quality photography equals more views

on portals, and more impressions on social media, and more views and

impressions means more views to opens.

In today’s marketplace, there’s more to getting a property ready for market

than just taking photos which is why our marketing strategies cover much

more including videography, drone video, professional copywriting,

floorplans, and virtual tours. To meet the expectations of buyers, we engage

with professionals to give your property that visual edge which then flows

to all our marketing including social media, website portals, e-marketing,

signboards, brochures, and print advertising.

One of the most indispensable tools in any real estate agent’s arsenal is their

database. This is an online portal that collates the contact details of

prospective buyers, sellers and landlords, to then market your property.

Regular prospecting, emails, sms’s and e-brochures are targeted to qualified

buyers and investors who are signed up to our database. We nurture these

contacts and flag who qualified buyers are which can lead to a quicker, off-

market sale. Our state-of-the-art technology integrates with real estate

portals, meaning buyers who enquire and inspect any of our listings are

automatically added to our database. This ultimately helps us find the right

buyers for your property, based on similar property characteristics. And

because sellers are often buyers too, chances are we already have the

perfect person on our database looking for a home like yours.

Specialised print advertising is still an important component of real estate

marketing and when done right, can produce outstanding results. That’s

why we take a detailed approach to individual properties and highlight its

selling points to match it with the market we’re targeting.

Along with increasing trust, print advertising connects more on an

emotional level with readers than digital. Readers often linger over a print

brochure for longer than they would a digital ad and is a tangible way to

enhance your marketing and presence. Print advertising can also reach

passive buyers who may have their interest piqued when they come across a

well-presented property while browsing a magazine or newspaper. Studies

have also shown print marketing makes products more desirable, as readers

are able to retain information better and bears authenticity and gravity.

Thank You
Dear Bronte,

Attention: Asset Confiscation Operations 

We are thrilled at the prospect to discuss the property's enticing potential and turn your clients curiosity into confidence.

Most of all, we will be there to support you and ensure you are comfortable every step of the way, our agency has been built on

instilling confidence and now is our time to shine.

We feel confident that our local experience, exceptional marketing and the proven success of Raine & Horne Group combined with the

strength of the Raine & Horne network will ensure the best outcome for you.

Your Property

Introduction to property...

Key Selling Features:

Land Size 534m2

2 bathrooms 

Location 

Suggested improvements (optional):

Replace the shower door ($300 approx.)

Lawn moving front and back (approx. $250) - Highly recommended

House  Painting ($3,500 approx.)

Comparables - Raine & Horne Sales

17 Ravenna Street, St Albans, VIC, 3021

$590,000

Sale date: 30/10/2023

6 Syleham Street, St Albans, VIC, 3021

$655,000

Sale date: 17/03/2023

20 Austin Street, St Albans, VIC, 3021

$678,000

Sale date: 16/01/2023

16 Ivanhoe Av, St Albans, VIC, 3021

$630,000

Sale date: 08/06/2023

Comparables - Market Sales

17 Ravenna Street St Albans Vic 3021

$590,000

Sale date: 28/10/2023

Days on Market (DOM): 29

Floor Area: 119 sqm

2 Belfort Street St Albans Vic 3021

$605,000

Sale date: 16/11/2023

Days on Market (DOM): 37

Year Built: 1980

11 Nadur Court St Albans Vic 3021

$581,000

Sale date: 06/12/2023

Days on Market (DOM): 106

Floor Area: 98 sqm

Year Built: 1988

35 Paringa Drive St Albans Vic 3021

$615,000

Sale date: 07/10/2023

Days on Market (DOM): 27

Floor Area: 600 sqm

30 Lindsey Road St Albans Vic 3021

$626,888

Sale date: 14/09/2023

Days on Market (DOM): 71

Floor Area: 120 sqm

1 Lindsey Road St Albans Vic 3021

$625,000

Sale date: 09/09/2023

Days on Market (DOM): 4

Floor Area: 137 sqm

7 Carawah Retreat St Albans Vic 3021

$610,000

Sale date: 18/08/2023

Days on Market (DOM): 63

131 Main Road East St Albans Vic 3021

$600,000

Sale date: 07/08/2023

Floor Area: 116 sqm

Year Built: 1970

5 Lindsey Road St Albans Vic 3021

$650,000

Sale date: 16/08/2023

Days on Market (DOM): 43

Floor Area: 132 sqm

Year Built: 1975

Comparables - On The Market

29 Magnolia Street St Albans Vic 3021

$650,000 !!!

Days on Market (DOM): 182

Floor Area: 94 sqm

11 Nadur Court St Albans Vic 3021

UNDER OFFER | Contact Agent

Days on Market (DOM): 160

Floor Area: 98 sqm

Year Built: 1988

Recent Sales & Listings

T a k i n g  i n t o  c o n s i d e r a t i o n  a l l  t h e  f a c t o r s  a f o r e m e n t i o n e d ,  w e  e s t i m a t e  t h e  f o l l o w i n g  s a l e s  r a n g e  f o r  y o u r
p r o p e r t y :

$590,000 - $630,000

It’s time to turn your curiosity into confidence and take advantage of this buoyant marketplace where stock is low and demand is

high. Raine & Horne are proud to be considered one of the most trusted names in Australian real estate. Established over 138 years

ago, we blend our traditional values with our modern advances in technology to secure you the sales result you deserve.

PRIVATE TREATY

A U C T I O N

C o n s i d e r i n g  t h e  u n i q u e  c h a r a c t e r i s t i c s  o f  y o u r  p r o p e r t y ,  w e  r e c o m m e n d  t h e  f o l l o w i n g  m e t h o d  o f  s a l e :

Private Treaty

S O C I A L  M E D I A

D I G I T A L

L O C A L

V I S U A L S

D A T A B A S E

P R I N T

undefined

Cost

Internet Advertising (All webpages, Realestate.com.au, Domain.com.au, Realestate View, RH, etc) $1,350.00

Photography and Drone Photos, Site plan $450.00

For Sale Board 6x3 $240.00

A4 Brochures & Letterdrops $60.00

Facebook/Instagram Free

Total $2,100.00

Campaign Calendar

O u r  g o a l  i s  t o  m a k e  t h e  s a l e s  p r o c e s s  a s  s i m p l e  a n d  c l e a r  a s  p o s s i b l e  f o r  y o u .  T h e  f o l l o w i n g  i s  t h e
p r o p o s e d  t i m e l i n e  o f  y o u r  p r o p e r t y ’ s  s a l e s  c a m p a i g n :

L o n g e v i t y / h e r i t a g e

Established way back in 1883, today we are a fourth-generation 100% Australian-owned family business, making us one of the oldest

privately owned firms in the Southern Hemisphere. Inextricably linked to the Australian property market, Raine & Horne is

continually rated as one of Australia’s highest profile real estate companies. We’re still driven to achieve the best results for you, you’ll

notice a personal touch, professionalism, and a true commitment to our clients.

R e s u l t s

Raine & Horne offers services and results that are simply outstanding. With over 300 offices, and over 3000 employees, we sell in

excess $AUD 11 billion value of property and manage more than 120,000 homes globally. This will give you the confidence that we

will achieve the best results for you, whether selling or managing your property.

R e p u t a t i o n

We have been known for professional service from the very start. Nothing’s changed. Today, we are one of the largest and most

respected real estate networks.

F u l l  s e r v i c e

We provide a truly comprehensive real estate service comprising sales, leasing, management, and consulting. The local knowledge of

each office is complemented by our centralised market research, marketing know-how and technology resources.

B r a n d  r e c o g n i t i o n

Raine & Horne is the only real estate Super Brand. We leverage our brand awareness to market your property to the widest audience

and to achieve the best price. The iconic gold and grey logo is today represented by a four pronged multi-brand that includes;

Residential, Commercial, Rural and Our Broker Financial Services.

T e c h n o l o g y

Our powerful website – www.rh.com.au – is an easy-to-use online resource for buyers, sellers, tenants and landlords. It is consistently

ranked as a top industry site, recording over 1.5 million hits per annum and with tens of thousands of properties displayed.

Amplify, our first-to-market digital marketing platform is the latest digital technology to market your property and is exclusive to the

Raine & Horne Brand. Over the past three years, people have spent over 1 million hours looking at our properties through Amplify, this

equates to 132 years, which is almost as long as we’ve been operating in Australia.

R e f e r r a l s

Choosing Raine & Horne offers immediate access to our invaluable inter-office referral system within our Network for buyers, sellers,

tenants, and landlords.

E t h i c s

We are proud of our reputation for integrity and honesty. As a fourth-generation family business, these ethical standards are

ingrained in our culture. We have six core values which are Innovation, Collaboration, Integrity, Professional, Reliability and

Knowledge. These underpin our corporate philosophy.

N a t i o n a l  &  i n t e r n a t i o n a l  n e t w o r k

Why limit the potential exposure of your property to one suburb or even one region? Our network of over 300 offices throughout

Australia and around the world can provide vast exposure locally, regionally, nationally, and internationally.

For more than 30 years, Raine & Horne have had a strong international presence across many countries. We have twelve offices in

Malaysia, two offices in the UAE, three offices in Fiji and four offices in India.

Our referral network is a vibrant channel of interaction between buyers and sellers across the globe. We also market your property on

leading international real estate portals, such as juwai.com. This presents your property to an additional 12 million unique visitors

each month who are looking to purchase property.

This is another way we set ourselves apart from other Agents in fully utilising the resources available to us; we present your property

to the world to try and capture every buyer, no matter where they come from.

As a fourth-generation family-owned business, Raine & Horne embodies the core values of our local communities; honesty, family,

integrity and respect.

That is why we take great pride in supporting our local communities and the people who make each one so unique. From small

business support and sponsoring our local sporting clubs, to hosting charity fundraisers or contributing to local schools, we’re actively

working to give back to our neighbours around Australia. 

At Raine & Horne St Albans we are proud to sponsor our local soccer team, Westgate Football Club.

O u r  s t o r y

The Raine & Horne brand has been closely tied to the growth and progress of the Australian real estate industry since 1883 when Tom

Raine and Joseph Horne opened the doors of their iconic property firm for the first time at Wentworth Court, Elizabeth Street in

Sydney. 

From the very start, they adhered to a set of business practices that have been maintained to this day – a commitment to personalised

service of their clients’ property needs across sales, leasing, management and consulting.

Throughout the 1880s, the responsibilities of a land agent were all-encompassing and included residential sales, valuations

consultancy and rent collection. This broad background provided the foundation for our outstanding reputation and allowed us to

help hundreds of thousands of homebuyers buy into the ‘Great Australian Dream’.

Driven by the enthusiasm of property doyen Max Raine, the Raine & Horne network stretched across Sydney from the 1970s onwards.

Not satisfied with the extent of the expansion, the Raine & Horne Board decided to become only the second property group to pursue a

franchising business model. With its first franchised office opening in Liverpool NSW in 1976, the company has grown exponentially to

incorporate offices in the Queensland, South Australia, Northern Territory, Tasmania, Victoria and Western Australia, as well as

numerous offices globally.

Now a multi-national organisation and one of the world’s most substantial real estate networks, we have been recognised as an

Australian Superbrand. Our Australian and international offices provide clients with an invaluable source of the property market and

demographic information, as well as a platform to market property both nationally and internationally directly and with local

understanding.

Surviving two world wars, booms, busts, pandemics, depressions and recessions, we continue to deliver consistent performance and

reputation in the marketplace, connecting with communities around the world. Now into our fourth generation of family ownership

under our current Executive Chairman Angus Raine, our successful growth is reflected through national sales figures that are

amongst the highest in Australia.

“Although we are proud of our long history, we are a forward-thinking, dynamic & diverse business” – Angus Raine

“We’re a multi-branded organisation that’s always adapting to the continuing sophistication of the global real estate market” - Angus

Raine

W h a t  w e  d o   

We provide a comprehensive and integrated range of property services and consists of four distinct property service brands: Residential,

Commercial, Rural and Our Broker financial services. 

Along with the expansion of our residential office network, which continues to be a key element in the company’s sustainability, we

also launched Raine & Horne Commercial in 1984 which is concentrated on the commercial, industrial, retail and specialist property

markets. Today, Raine & Horne Commercial offers Australia-wide coverage through a network of over 30 offices.

Concurrently, our trained and experienced team of Raine & Horne Rural agents service the property needs of the farming, cropping,

grazing and livestock sectors. Indeed, through its existence, our Raine & Horne brand has grown and developed alongside the great

Australian rural way of life, which gives its agents a unique understanding of the specific needs of rural property clients.

In addition, Our Broker offers accredited mortgage broking services and provide a range of financial services. The Our Broker business

continues to grow and is now one of the best full brokerage opportunities in Australia.

With the strength of these great brands, we have proudly developed into an industry-leading, full-service real estate network with an

enviable reputation for expertise and an unwavering commitment to excellence and exceeding customer expectations. Find us on our

website rh.com.au.

B r a n d  v a l u e s  

We're about our people and their clients. Our global network is made up of teams who unite like a family, with each person’s unique

strengths and personalities coming together making them a force to be reckoned with. They’re the go-getters, the movers and the

shakers, with the unified goal of providing their clients with the highest level of service they’ll ever experience.

We are constantly growing and evolving, finding new ways to achieve exceptional levels of service and the highest results for our

clients across all sectors of real estate.

T h e  v a l u e s  w e ' r e  b u i l t  o n

I nnovation - We embrace creativity, innovation and continuous improvement. We implement cutting-edge technology to create a

seamless customer experience.

Knowledge - We embrace change through perpetual learning and development.

Integrity - We pride ourselves on always doing the right thing – acting in our clients best interests' is non-negotiable. 

Reliability – We are there every step of the way. We are authentic, dependable and aim to deliver consistency always

Professional - We support and develop our teams to be the best they can be.

Collaboration  - We are greater than the sum of our parts and know that working together is crucial for success.

T h i n g s  y o u  d i d n ' t  k n o w  a b o u t  R a i n e  &  H o r n e  

Raine & Horne got its start looking after Vaucluse House and the expansive Wentworth

Estate on behalf of the famous 19th Century politician, human rights activist and publisher

William Charles Wentworth

Raine & Horne secured another early break in 1883 when it sold the Cooper Estate on

behalf of emancipist Daniel Cooper.

Raine & Horne didn’t have a phone line it its earliest years but are listed in the 1891

telephone directory with the phone number ‘1088’

Raine & Horne is still 100% Australian family-owned and in the hands of its fourth

generation.

Max Raine started in 1950 and retired in 2011

The first suburban office was opened in 1968 in the Roma Arcade in Double Bay, Sydney.

The first franchise office was at Liverpool, Sydney in 1976.

In 1982, the 100th office was opened in Armidale, NSW.

The company’s longest-serving employee was Mr Harold Horsley, who chalked up more

than 60 years.

It took Max Raine over 30 years to purchase all the shares in R&H from family an employees which he completed in 1998

Current Executive Chairman Angus Raine joined the firm in 1998 after 15 years working for various rival firms.

R a i n e  &  H o r n e  f i r s t s

1968 - The first suburban office opened in Double Bay, Sydney

1976 - First franchise office open in Liverpool, NSW

1975 - The first company to open a dedicated Home Unit division

1982 - The 100thoffice opened in Armidale, NSW

2006 - The first to send text messages to consumer mobiles with property details

2007 - Mobile-specific webpages were introduced and the ability to send property details to mobiles via signboards

2007 - OFI check-in’s where consumers received emails with property details & buyer/tenant matches via CRM

2008 - Supported the ban on plastic by introducing re-usable shopping bags.

2008 - The first the launch an e-mag, called Flashmag

2008 - First to use Facebook in Australia to market properties

2010 - Introduction of exclusive virtual tour cameras

2011 - Pioneered the use of QR codes across 300 offices

2017 - Introduced multi-million-dollar digital appraisal platform –DigiKit. A completely paperless platform to help improve the

networks carbon footprint

2017 - First Australian company to use CCT’s technology; Amplify

2019 - Introduced brand new CRM –VaultRE to entire network. First real estate group to use the innovative platform

S u p e r b r a n d

In 2008, and again in 2013, Raine & Horne achieved enviable status as an officially recognised Superbrand. It was voted as one of

Australia’s most trusted brands by the Superbrands Council, a voluntary panel of highly-respected and experienced individuals from

the fields of business and marketing. Raine & Horne shares this enviable rating with the likes of other iconic Australian brands such

as Qantas, Bonds, Coles and Telstra.

View the latest Superbrand eBook here

Our industry-leading service has been recognised with the following awards. Our sales and property management professionals

continue to strive for excellence in order to deliver you with the best positive outcome for your property.

A family-owned and operated boutique real estate agency, we have an inherent passion for the local area, strong ties to our

community and an intimate understanding of our market. Our staff has over 50 years of real estate experience and our systems are at

the forefront of technology giving you every opportunity to buy and sell real estate in this modern era. We provide a high level of

service that you will find very impressive. If your thinking of selling, buying, renting or leasing, come in and meet our team today!

Office Trading Hours

Monday - Friday | 9am - 5:30pm

Saturday | 9am - 1pm

Sunday | CLOSED

(03) 9367 9888

stalbans@stalbans.rh.com.au

352 Main Road West, St Albans 3021

W h a t  i s  t h e  r o l e  o f  a  R e a l  E s t a t e  A g e n t ?

Real estate agents are qualified professionals who are trained to negotiate and source you the best sale possible. Experts in the local

and wider property market deliver informed property appraisals to set a price on your property and guide you on the best method of

sale. Marketing is another role they assume, ensuring your property is actively promoted to reach the maximum number of

buyers. They also negotiate property sales with the utmost confidentiality and are focused on the vendor's best interests. This means

selling your property for the most amount of money and obtaining the best possible terms and conditions.

W h a t  i s  a n  e x c l u s i v e  l i s t i n g ?

An exclusive listing arrangement is most commonly used for the sale of residential properties. With an exclusive agency agreement,

only one agent has the rights to sell your property. This may entitle the agent to be paid a commission if the property is sold during

the agreement's fixed term, even if you or another agent were responsible for the sale. 

W h a t  i s  t h e  a g e n t ' s  r o l e  a t  a n  o p e n  h o u s e ?

An agent's role at an open house inspection is not simply to welcome potential purchasers but to listen closely and observe attendees

to gauge buyer interest and motivation. By engaging in conversation, the agent can learn more about a potential buyer's specific

circumstances and requirements. This helps them to discuss the aspects of the property relevant to the buyer. At the same time, buyers

may need to view the property without pressure and talk about it with someone they have brought along. A good agent will be

aware of this and understand timing is everything, and only engage in conversation at appropriate moments.

W h y  s h o u l d  t h e  s e l l e r  b e  a b s e n t  d u r i n g  a n  o p e n  h o u s e ?

Getting a buyer to picture themselves living in the property - sometimes referred to as 'mentally moving in' - is one of the most effective

ways to generate serious interest. The proper person to assist with this is the agent. They can introduce your property to its future

owners in a way that exhibits its very best features and qualities. It's also essential that potential buyers feel relaxed and unhurried.

The presence of the vendors can sometimes act as a deterrent for them to stay longer and continue to consider the property carefully.

H o w  l o n g  s h o u l d  i t  t a k e  t o  s e l l  m y  h o u s e ?

Once your home is placed on the market, the length of time it takes to sell depends on several circumstances. The most significant

factor is price. Auctions generally prove to be the most effective way to sell for the highest price in the shortest possible timeframe. This

is because buyers are compelled to act on the day or risk losing the property to somebody else. Your agent can tell you the

approximate number of days properties like yours have spent on the market before selling and offer the right advice on pricing,

method of sale and presentation, which all contribute to how fast you'll secure a sale.

R e s e a r c h

In-depth research can make all the difference when it comes to purchasing a property. If you know the suburb you’d like to live (and

it’s within your budget), look at recent sale prices history and the suburb profiles. We also suggest talking to our Raine & Horne agents

who have access to property data and trends analysis like RP Data. 

Other things to keep in mind when researching include:

The lifestyle it offers

School zoning

Future building plans (check the local council website for more information)

Transport

Access to amenities

By taking your time and doing the necessary due diligence, you’ll be far less likely to overpay and will purchase the perfect property.

H i d d e n  c o s t s

Buying a house incurs more than just the cost of the property alone. Don’t forget to budget for:

Council rates 

Stamp Duty 

Lenders Mortgage Insurance (if you’re borrowing more than 80% of the value of the property)

Home and Contents Insurance 

Loan Fees 

Conveyancing Fees 

Building and pest inspections 

Mortgage registration fee

W o r k  w i t h  e x p e r t s

Buying a home is often the biggest purchase you’ll make in your life, so it’s vital that you get it right. That’s why it makes sense to

surround yourself with experts. Use a highly experience building and pest inspector to assess a home, talk to a mortgage broker to

ensure your finance is structured to meet your needs, and engage a conveyancer who can look at all the legalities of buying.

Local agents in the area are also experts who can assist. They can not only get you in quickly to homes which match your needs and

budget, but they can give comprehensive advice on what a suburb is like and the growth its experiencing.

We all know there’s no second chances when it comes to first impressions. That’s why you can count on us to guide you through

preparing your home for sale.

Count on us to coordinate cleaners, gardeners, and top tradespeople at your request to create an unforgettable first viewing. 

We can also offer valuable recommendations on how to improve your property to maximise results. These include: 

D e c l u t t e r

There’s one certain way to make a difference when selling, and even better, it’s free! Decluttering is designed to stop a buyer getting

distracted very easily by your life (and the items in it) and instead envision themselves and their belongings in this space. Simplicity is

key when selling, so its vital surfaces, nooks and crannies are clean. 

D e e p  c l e a n

Let buyers see the best features of your property by giving your home that well-kept look. Give it a deep clean, which means don’t

forget the walls, floors, skirting boards or around light switches. We also suggest giving special attention to the kitchen, especially

food preparation areas like the sink, stove, oven and grill. Ensure all open food products are out of sight, clean shelves thoroughly and

arrange stored goods attractively.

A  f r e s h  c o a t  o f  p a i n t

Often the cheapest way you can add value - and brighten up your home at the same time when selling – is to give your house a fresh

coat of paint. Stick to light neutral colours to bring your spaces to life, especially if they are on the smaller side. Neutral colours can

also allow the buyer to visualise themselves living in your home.

F o r  t h e  s e n s e s

Placing tasteful and considered arrangements throughout your home is an attractive, effective way of enhancing your property and

help bring the outside in. They can also assist with masking strong odours. Candles, diffusers or even freshly baked goods help create

that homely feel. During inspections, if you have pets, take them with you as they can deter your potential buyers.

L o u n g e  r o o m

Keeping things minimal and clean will make your lounge look spacious. Pay attention to the top of the entertainment area and

bookshelves. Make sure everything is free from dust and cords are out of sight. Adding some scatter cushions and a throw will help

soften the room.

B a t h r o o m s

Bright and clean bathrooms are a selling point for many houses, so it pays to ensure it’s free of mildew, with no personal items on

display. Why not also use a lightly scented room atomiser to make sure the bathroom smells fresh and inviting?

B e d r o o m s

Neat rooms look larger, so tidy up the bedroom for a spacious appearance. Keep drawers, and wardrobe doors closed and keep

bedside tables free of personal item. Fresh, clean sheets are a must and avoid busy patterns on duvet covers.

F i x i n g  f a u l t s

The last thing you want is potential buyers making a mental list of what would need to be fixed if they bought your home. Repair

defects that can turn off buyers, such as dripping taps, sticking doors, and loose tiles.

L e a v e  t h e  h o u s e

Avoid being present at the inspections – potential buyers may feel crowded and uncomfortable. 

O u t d o o r s

First impressions start from the street, so make sure your property has instant appeal. Keep your lawn trimmed and edged and flower

beds cultivated. Windows should be sparkling. Remove leaves from paths and verandas as well as any outdoor clutter.

Next Steps

We pride ourselves on a level of service and professionalism unmatched in the industry. Every step of selling your property is

approached with genuine enthusiasm and trust. Here’s an overview of the steps you can expect next:

We’ll meet face-to-face and discuss your plans to sell and which method is right for you.

Setting your price is next. We take into account your unique property features as well as location and size and we can provide you

with a complete market assessment to help establish the right price based on market activity.

It’s time to sign. When you’re ready you and your agent will sign a legally binding contract detailing estimated sales price,

duration, advertising costs and commissions.

Your agent will start things moving on your marketing campaign. We want to put your property in the best light so now is the time

to bring in photographers, draw up floor plans and work up the online ads.

When the campaign is underway you can expect us to open your home for inspections. Prospective buyers may want to contact

your agent to arrange times to view your property – we’ll work with you to make this suit.

During the campaign you’ll experience our difference at work. This is when we’re qualifying buyers and working the market to

bring in the most interested parties possible.

You’ll be kept up to date. This is your property and we know how important it is to keep you in control. You’ll know what the market

is saying and how it’s responding through phone calls with your agent and meetings.

Depending on your preferred sales method your agent will auction or mediate between you and the buyers to secure the best result

for you. Your agent will also handle the buyers deposit and overseeing the signing of documents.
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11 LINDSEY ROAD, ST ALBANS VIC COMPARABLES

3 1 2 534.0 sqm 3 1 2 3 1 4 725.0 sqm

3 1 1 650.0 sqm

11 LINDSEY ROAD, ST ALBANS VIC COMPARABLES

3 1 1 534 sqm 3 2 561 sqm 3 1 2 585 sqm

3 2 2 528 sqm 3 2 2 556 sqm 3 2 533 sqm

3 1 2 450 sqm 3 1 2 542 sqm 5 1 533 sqm

11 LINDSEY ROAD, ST ALBANS VIC COMPARABLES

3 1 2 610 sqm 3 1 2 585 sqm

11 LINDSEY ROAD, ST ALBANS VIC RECENT SALES & LISTINGS

11 LINDSEY ROAD, ST ALBANS VIC METHOD OF SALE

Method Of Sale

11 LINDSEY ROAD, ST ALBANS VIC MARKETING

Marketing

11 LINDSEY ROAD, ST ALBANS VIC MARKETING OPTIONS

11 LINDSEY ROAD, ST ALBANS VIC CAMPAIGN CALENDAR

Friday Feb, 2nd

Valuation Proposal Due Date

Wednesday Feb, 7th

Sign Sale/Auction Authority

Monday, Feb 12th

Photography

Thursday Feb 15th

Open House for VIP buyers

Saturday Feb, 17th

Open for Inspection

Monday Feb 19th

Weekly Report Update to Bronte H

Thursday Feb, 22nd

Open for Inspection

Saturday Feb, 24th

Open for Inspection

Monday Feb, 26th

Weekly Report Update to Bronte H

Thursday, 29th Feb

Open for Inspection

Saturday Mar, 2nd

Open for Inspection

Monday, Mar 4th

Weekly Report Update to Bronte H

Thursday, Mar 7th

Open for Inspection

Thursday, Mar 14th

Open for Inspection

Thursday, Mar 16th

Open for Inspection

Service Fees

We know each client and each property is unique. That's why we offer a range of fee structures to meet your specific needs and

generate the best result for your sale.

Our fee is 1.8% (inclusive of GST) of the final selling price. We offer a comprehensive approach to each sale. This includes:

M a r k e t i n g

Creating a customised marketing plan

Arranging photography of your property

Preparing advertising and promotional brochures

Placement of your property on the internet and submitting editorials featuring your property for maximum exposure

Preparing and installing your signboard and placement of window display advertising at our office

A c c e s s  t o  e x p e r t  a d v i c e ,  s e v e n  d a y s  a  w e e k

Tips on preparing your property for sale

Comparable sales information to assist in establishing a correct market price

Advice on market price and conditions

Assisting with selection of conveyancer/solicitor if required

Strategic advice on any interest or offers on your property

Relocation advice and assistance

C o m m u n i c a t i o n  

Contacting and providing information to current prospective purchasers on our database

Regular reviews of marketing and competition relevant to your property

Verbal report after each inspection

Negotiation with potential purchasers

Liaising between vendor, purchaser, mortgage brokers, pest inspectors and both solicitors to ensure a smooth exchange

L o g i s t i c s

Inspection of your property, organising and conducting 'Open for Inspections' 

Assisting purchasers to select a suitable financier

Contacting solicitor/conveyancer to arrange a contract for sale and providing relevant documentation

Arranging and attending valuer inspections, building inspections and final pre-settlement inspection

Use of Government controlled Trust Account for the security of deposit of monies as an independent party

Collection of keys and ensuring smooth changeover of ownership on settlement

11 LINDSEY ROAD, ST ALBANS VIC SERVICE FEES

Danny Trkulja
Without a doubt, Danny is above and beyond standard for grace, strength and

nobility and he’s got an amazing capacity for hard work. He always seeks out the

striking and impeccable results. Danny enjoys spending time with his wife, kids and

family and you can find him in his spare time either playing indoor soccer, in a

shooting club or having a glass of wine with his friends.

Soon after migrating to Australia, Danny achieved his goal of becoming an

Accountant. He graduated with a Bachelor of Business in Accounting and his first

accounting job was in Hawthorn working for an accounting firm where he gained

professional attitude, responsibilities and business ethics. As his life is always

challenging and rewarding, he strives to reach the highest outcome possible.  

Danny started working in Real Estate back in 2007 as a Trust Accountant and

Property Manager. He was soon promoted to Office Manager, then took on new

challenges and became a Licensed Estate Agent.

Danny understands that renting, buying or selling Real Estate can be stressful so he will work hard to lower your stress levels and

make sure your experience is as pleasurable as possible. He will accomplish this through exceptional communication skills, and being

accessible whenever you need him.

His main intention is to understand his client’s needs and to build a good relationship with them. While he is a strong negotiator and

advocate for his clients, he is just as much a compassionate, friendly, humorous man who aims to ease a process that can often be quite

stressful.

M: 0422 576 473

E: danny@stalbans.rh.com.au

Bojan Lojanica
About me

Bojan has proved to be an excellent, hardworking, accomplished Real Estate Sales

professional with more than 12 years of industry experience. Passionate about his

career, Bojan has invested time into his education and career development completing

his Certificate IV in Property Services (Real Estate) to become a Licensed Estate Agent.

With a comprehensive understanding of the Real Estate sales process and as a trusted

advisor, many draw upon him to share his wealth of knowledge when making

decisions regarding Real Estate.

Nothing is ever too much for Bojan, who will go above and beyond every time to

ensure he exceeds his client’s expectations and this commitment shows with the high

level of repeat business and referrals introduced daily from past clients. Its Bojan’s

combination of humble yet honest approach, friendly and approachable personality

and his superior communication and negotiation skills that ensures his clients always

get the best results.

Over 12 year’s experience with Residential and Commercial property sales Licensed Estate Agent Fluent in English and Serbian.

‘Working in real estate allows me to use my communication, negotiation and people skills and these combined with my drive to

succeed, I achieve successful outcomes for clients daily' — Bojan.

M: 0409 186 609

E: bojan@stalbans.rh.com.au

11 LINDSEY ROAD, ST ALBANS VIC ABOUT US

My Team
We have an inherent passion for the local area, strong ties to our community and an intimate understanding of our market. Our

team has over 50 years of real estate experience and our systems are at the forefront of technology giving you every opportunity

to buy and sell real estate in this modern era. We provide a high level of service that you will find very impressive. If your thinking of

selling, buying, renting or leasing, come in and meet our team today!

Click here to see our team >
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11 LINDSEY ROAD, ST ALBANS VIC OUR DIFFERENCE

Our Difference

11 LINDSEY ROAD, ST ALBANS VIC COMMUNITY

Community

11 LINDSEY ROAD, ST ALBANS VIC OUR STORY

Our Story

11 LINDSEY ROAD, ST ALBANS VIC AWARDS

Awards

11 LINDSEY ROAD, ST ALBANS VIC OFFICE PROFILE

Office Profile

11 LINDSEY ROAD, ST ALBANS VIC TESTIMONIALS

Testimonials

11 LINDSEY ROAD, ST ALBANS VIC FAQ'S

FAQ's

11 LINDSEY ROAD, ST ALBANS VIC LOOKING FOR YOUR NEXT PROPERTY?

Looking For Your Next Property?

11 LINDSEY ROAD, ST ALBANS VIC PREPARING YOUR HOME

Preparing your Home

11 LINDSEY ROAD, ST ALBANS VIC NEXT STEPS

Address: 352 Main Road West, ST ALBANS, VIC, 3021, Australia

Tel: 03 9367 9888 | Web: rh.com.au/stalbans

Prepared on 24th February 2024

Statement of Information



Statement of Information
Single residential property located in the Melbourne
metropolitan area

Section 47AF of the Estate Agents Act 1980

Property offered for sale

Address
Including suburb and

postcode
14 HAZELWOOD COURT KINGS PARK VIC 3021

For the meaning of this price see consumer.vic.gov.au/underquoting (*Delete single price or range as applicable)

Single Price or range
between &

Indicative selling price

$620,000 $680,000

Median sale price
(*Delete house or unit as applicable)

Median Price Property type Suburb

Period-from to Source

$600,000

01 Feb 2023 31 Jan 2024 Corelogic

Kings ParkHouse

Comparable property sales (*Delete A or B below as applicable)
These are the three properties sold within two kilometres of the property for sale in the last 6 months that the
estate agent or agent's representative considers to be most comparable to the property for sale.

A*

Address of comparable property Price Date of sale

B* The estate agent or agent's representative reasonably believes that fewer than three comparable properties were
sold within two kilometres of the property for sale in the last 6 months.

OR

5 BURNS WAY DELAHEY VIC 3037

11 WINCHESTER COURT KINGS PARK VIC 3021

225 TAYLORS ROAD ST ALBANS VIC 3021

$674,000 22-Dec-23

$600,000 25-Oct-23

03-Sep-23$620,000

This Statement of Information was prepared on: 24 February 2024

consumer.vic.gov.au



5 BURNS WAY DELAHEY VIC 3037 Sold Price
RS

$674,000 Sold Date 22-Dec-23

3 2 2 Distance 0.55km

11 WINCHESTER COURT KINGS
PARK VIC 3021

Sold Price
 
$600,000 Sold Date 25-Oct-23

3 2 2 Distance 0.71km

225 TAYLORS ROAD ST ALBANS
VIC 3021

Sold Price
 
$620,000 Sold Date 03-Sep-23

3 2 2 Distance 1.32km

8 BELGRAVE STREET ALBANVALE
VIC 3021

Sold Price
RS

$636,000 Sold Date 10-Jan-24

3 2 2 Distance 1.92km

RS =  Recent sale UN = Undisclosed Sale

DISCLAIMER Whilst all reasonable effort is made to ensure the information in this publication is current, CoreLogic does not warrant the
accuracy or completeness of the data and information contained in this publication and to the full extent not prohibited by law excludes all
for any loss or damage arising in connection with the data and information contained in this publication.

The State of Victoria owns the copyright in the Property Sales Data and reproduction of that data in any way without the consent of the
State of Victoria will constitute a breach of the Copyright Act 1968 (Cth). The State of Victoria does not warrant the accuracy or
completeness of the Property Sales Data and any person using or relying upon such information does so on the basis that the State of
Victoria accepts no responsibility or liability whatsoever for any errors, faults, defects or omissions in the information supplied.

Danny Trkulja
P 0393679888
M 0422576473
E danny@stalbans.rh.com.au

© Copyright 2024 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic).  All rights reserved.


